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1. Overview 

I. Fact Sheet 

Fair Date 12 – 16 August 2021 (Thursday – Monday)  

Edition Special Edition 

Venue Hong Kong Convention and Exhibition Centre  

Opening 

H

o

u

r

s 

12-15 August (Thur - Sun) 10:00am-10:00pm 

16 August (Mon) 10:00am-6:00pm 

* Open to the public by ticket admission. Children under 3 years old and 
seniors of age above 65 will be admitted free of charge. There will be no 
admission to the venue 45 minutes before the announced daily closing time of 
the Exhibition. 

Organiser Hong Kong Trade Development Council 

Supporting 

Organisations 

- Hong Kong Food Council 

- Hong Kong Food, Drink & Grocery Association 

- Hong Kong Sommelier Association 

- The Hong Kong & Kowloon Provisions Wine & Spirits Dealers' Association 

Exhibit 

Categories 

 Liquor & Beverage Products: Wine, Spirits, Brandy, Beer, Sparkling 
Wine, Sake, Whisky, Champagne, Cocktails, Vodka, Tequila, Soju, Rice 
Wine, Yellow Wine 

 Wine Education: Wine Education 
 Wine Investment: Wine Investment 
 Wine Accessories, Equipment and Services: Wine Glasses and 

Glassware, Spittoons, Decanters, Wine Cooler, Corkscrew, Wine Bag, 
Wine Stopper, Cocktail Shaker, Ice Bucket, Wine Bucket, Wine Rack, Wine 
Bottling, Wine Labelling, Packaging, Wine Storage & Logistics, Wine 
Tourism and Association 

 Wine Media: Trade Media 
 Friends of Wine: Bakery Products, Confectionery, Dairy Products, Fresh 

Seafood, Nuts, Cooking oil and fat , Vinegar, Spaghetti / Pasta, Preserved 
Food, Processed Food, Snacks 

Concurrent 

Events 

1. HKTDC Food Expo 

2. HKTDC Hong Kong International Tea Fair 

3. HKTDC Home Delights Expo 

4. HKTDC Beauty & Wellness Expo 

Booth Service 

Fee  

Economy Booth(6 sqm)–HKD 20,600 

Standard Booth(9sqm)–HKD 30,910 

Standard Booth(12sqm)–HKD 41,190 

Custom Built Participation (per sqm)–HKD3,370 (minimum 24sqm) 

Sales Enquiry 
Contacts 

Ms. Clara Lui Tel: (852) 2240 4127 Email: clara.oy.lui@hktdc.org 

Ms. Aiden Yeung Tel: (852) 2240 4617 Email: aiden.sy.yeung@hktdc.org 

Ms. Gloria Lam Tel: (852) 2240 4058 Email: gloria.sc.lam@hktdc.org 

Website http://www.hktdc.com/hkwinefair 

 

http://www.hktdc.com/hkwinefair
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II. Booth Layout 

 

 

 

  

Economy Booth – Option A (2m x 3m, 6 sqm) 

HK$20,600 
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Economy Booth – Option B (2m x 3m, 6 sqm) 
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Standard Booth (3m x 3m, 9 sqm) 

HK$30,910 
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Standard Booth (4m x 3m, 12 sqm) 

HK$41,190 

  



 

  

   7 
   

 

III. Enhanced Subsidy Scheme 
 

Government Convention and Exhibition Industry Subsidy Scheme 
To further assist companies in exploring markets and capturing business 
opportunities through the Hong Kong trade platform, the HKSAR Government has 
launched a one-off subsidy scheme.  Any company - local or overseas, large or small 
- will be subsidised a maximum of 50% of its participation fee or 
HK$10,000/US$1,282 per booth of 9 sqm, subject to a cap of 
HK$100,000/US$12,820 per company per fair. This will only apply to the fairs 
organised by the Hong Kong Trade Development Council and The HKTDC 
International Wine and Spirits Fair 2021 (Special Edition) is covered under this 
subsidy scheme. 
 
SME Export Marketing Fund (EMF) 
Local companies which have obtained subsidy from the scheme, if eligible, can still 
apply for the Dedicated Fund on Branding, Upgrading and Domestic Sales (BUD 
Fund) or the SME Export Marketing Fund (EMF) for funding on a matching basis for 
the remaining exhibition-related expenses. In addition, the subsidy amount of EMF 
will be based on the original participation fee. 
 

IV. Important Notes 
 

Booth Allocation Policy 
• Booth locations will be assigned by HKTDC and once the booth location has 

been assigned, change of booth size or cancellation of participation will not 
be accepted and the participation fee paid will not be refund.  

• Additional 5% surcharge will be applied if a 2-side open booth is arranged and 
confirmed 

 
Application deadline – 25th June 2021 

Exhibitors submitted their applications after the application deadline will be 
considered as late applications. They will be put under our waiting list. Booth 
space is not guaranteed subject to space availability. All booth assignment for 
late applications will be on first-come-first-serve basis.  
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2. Review of HKTDC Food Expo 2019 Fair Statistics 

I. Fair Information and Statistic 

 

a. Exhibitors’ Profile 

 

Public Hall  

Hong Kong 269 

  - Premium Food Zone  29 

Outside Hong Kong 266 

  

Trade Hall  

Hong Kong 35 

Outside Hong Kong 924 

  

Gourmet Zone  

Hong Kong 92 

Outside Hong Kong 4 

  

Exhibitors participating in different sections  

 

(12) 

  
Total: 1,578 
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b. Visitors’ Profile 

 

Public Visitors: Nearly 450,000  

 

Trade Buyers 

 
Number  

% 

Percentage 

Hong Kong 10,858 60.58 

Outside Hong Kong 7,066 39.42 

   
Total     17,924 100% 

 

 

Non-Hong Kong Trade Buyers by Countries & Regions 

 

        

 

 

  

Countries / Region Number  % Percentage 

Asia 6,554 92.75% 

Europe 216 3.06% 

Middle East 133 1.88% 

North America 101 1.43% 

Latin America 32 0.45% 

Australia & Pacific Islands 27 0.38% 

Africa 3 0.04% 

 Total  7,066 100.00% 
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c. Regional and National Pavilion 

 

Non-Hong Kong Exhibitors from 20 Countries & Regions 

 

 

 

 

 

 

 

 

 

 

 

 

Countries & Regions Exhibitors No. 

Australia <NEW> 1 

 Canada 4 

 Mainland China 542 

 India 20 

 Indonesia <NEW> 5 

 Iran 9 

 Japan 274 

 Kazakhstan 9 

 Korea 156 

 Malaysia 3 

 Mexico 6 

 Norway <NEW> 1 

 Poland 21 

 Russia <NEW> 1 

 Saudi Arabia <NEW> 14 

 Taiwan 13 

 Thailand 51 

 UAE 1 

 The USA  28 

Vietnam 25 

Total 1,184 
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Group/ National Pavilions 

 

Canada  

  Canadian Food Exporters Association (CFEA) 

Mainland China  

Chongqing ChongQing Municipal Commission of Commerce 

Fujian Fujian Provincial Department of Agriculture 

Department of Commerce of Fujian Province  

Gansu Department of Commerce of Gansu Province 

Guangxi Department of Commerce of Guangxi Zhuang Autonomous Region 

Hainan Department of Tourism, Culture, Radio, Television and Sports of Hainan 

Province  

Henan Department of Commerce of Henan Province 

Hubei Hubei Department of Commerce   

Hunan China Chamber of International Commerce Hunan Chamber of 

Commerce 

Jiangsu Jiangsu Provincial Commission of Agriculture  

Jiangxi Jiangxi Department of Commerce  

Jilin Jilin Province Government   

Department of Commerce Jilin Province 

Ningxia Department of Commerce of Ningxia Hui Autonomous Region 

Shaanxi Shaanxi Coop Enterprise Group Co., Ltd 

Shangdong Department of Commerce of Shandong Province 

Sichuan Sichuan Provincial Agricultural Department   

The People's Government of MeiShan 

Xinjiang Bureau of Commerce of Xinjiang Production & Construction Corp 

Yunnan Yunnan Commercial Representative Office In Hong Kong 

Yunnan Provincial Federation of Industry and Commerce 

Zhejiang Zhejiang Provincial Agricultural Department 

The Government of Wuxing District, Huzhou 

India 

 India Trade Promotion Organisation (ITPO) 

Iran  

 Trade Promotion Organization of Iran 

Japan 

 Japan External Trade Organization (JETRO) 
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Japan Livestock Products Export Promotion Council 

Home Medicine Association of Japan 

Aichi Gamagori Shinkin Bank 

Gifu Gifu Economic and Industrial Promotional Center  

Ibaraki Ibaraki Small and Medium Enterprise Promotion Public Corporation 

Kagoshima Kagoshima Sogo Shinkin Bank 

Nagano Nagano Small & Medium Enterprise Support Center 

Toyama Toyoma Prefectural Government 

Kazakhstan  

 International Chamber of Commerce of Kazakhstan 

Korea  

 Gyeongbuk Economic Promotion Agency 

Marine Industry Research Institute for East Sea Rim 

Gyeonggido Business & Science Accelerator 

Hoengseong County 

Jeonnam Bioindustry Foundation - Marine Biotechnology Research 

Center 

Korea Agro-Fisheries & Food Trade Corporation (aT) 

Korea Fishery Trade Association 

Korea International Trade Association  

Mexico 

Poland  

 The National Support Centre for Agriculture 

 Tasteful Europe - tradition and quality  

Saudi Arabia 

 Saudi Export Development Authority  

Taiwan  

 Taichung City Government 

Thailand  

 

 

Office of Small & Medium Enterprises Promotion (OSMEP) 

Department of Industrial Promotion (DIP) 

The USA  

 Center for International Trade Development (CITD) 

 California State Trade Expansion Program (STEP) 

Vietnam  

 Investment & Trade Promotion Center (ITPC) 
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d. Floor Plan 

Public Hall - Hall 1 
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Public Hall - Halls 3C-E 
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Gourmet Zone - Hall 3B 
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II. Photo Gallery 

Public Hall 
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Gourmet Zone 
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3. About HKTDC 

The Hong Kong Trade Development Council (HKTDC) was established in 1966, and serves 

as a statutory body dedicated to promoting Hong Kong trade. Its mission is to create 

opportunities for Hong Kong companies, especially small and medium-sized enterprises, by 

promoting trade in goods and services globally. With 50 overseas offices, including 13 on 

the Mainland China, the HKTDC promotes Hong Kong as a comprehensive business platform 

that is increasingly recognised as Asia’s central business district.  

The HKTDC connects millions of international buyers and sellers through a variety of 

integrated services, namely its trade fairs, online marketplace and product magazines.  

One of the world's major trade fair organisers, the HKTDC puts on more than 30 international 

trade fairs and conferences annually in Hong Kong. Eleven of these are the foremost 

marketplaces of their kind in Asia, with five being the leading marketplaces in the world. The 

fairs attract more than 38,000 exhibitors and 770,000 buyers a year. 

The HKTDC website, www.hktdc.com, features about 1,700,000 buyers and more than 

130,000 quality suppliers from Hong Kong, the Mainland China and beyond.  

With over 20 product magazines and dozens of industry supplements available online and in 

print, the publications reach five million readers in some 200 countries and regions. 

Supporting these services is HKTDC Business Matching, an One-to-one matching services 

dedicated to helping global customers identify and screen potential Hong Kong business 

partners.  

Each year, the HKTDC organises a broad spectrum of more than 320 promotion activities, 

590 networking and outreach events, and receives 650 foreign trade missions, helping Hong 

Kong's small and medium sized enterprises (SMEs) connect with business clients and 

partners around the world. 

Please visit www.hktdc.com for the latest information about the HKTDC and Hong Kong-

related opportunities. 

 

http://www.hktdc.com/
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